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Qualitative Research Consultants Association (QRCA) 

Announces Newly Elected Board and Initiatives for 2010

The Qualitative Research Consultants Association (QRCA) will begin its 27th year in 2010 with a newly elected Board and a growing focus on providing resources and events that showcase its members’ success to a national and international audience.

Incoming QRCA President Abby Leafe of Customer Strategy Consulting (Princeton, N.J.) said the accomplishments of the organization’s previous leadership have created a great deal of momentum in the qualitative research industry.

“Recent efforts have increased our visibility and reach as a whole,” said Leafe. “We’re forging relationships across North America and beyond, and offering a wider range of educational opportunities globally. With members in more than 20 countries, we’re growing and evolving in a dynamic and vibrant way that is exciting for QRCA as an organization and the researchers it represents.”

Those researchers benefit from regular opportunities to network, share best practices and learn from each other’s experiences. Details are being put together for the 2010 QRCA International Conference next May in Prague, Czech Republic. Last May, QRCA presented its first-ever Symposium on Excellence to rave reviews. The Symposium featured qualitative researchers and clients highlighting case study presentations that demonstrated successful applications and solved business problems. 

QRCA also recently introduced its latest online tool: QRCABreakthroughs.com, a new audio series that brings to life qualitative research being done in the field by association members. The series highlights the skill and creativity QRCA members use to harness the power of qualitative research in a variety of industries.

“Today’s technology has helped us bring the success stories of so many qualitative researchers to the forefront,” Leafe said. “The documentation of our clients’ collective successes really highlights how qualitative research helps their bottom lines.”

-more-

QRCA Board – page 2

The 2010 slate of directors and officers for QRCA includes:

President: Abby Leafe – Customer Strategy Consulting (Princeton, N.J.)

Vice President: Nancy Hardwick – Hardwick Research (Mercer Island, WA)

Treasurer:  Matt Towers – Towers Research Services (Fairfax, CA)

Secretary:  Susan Thornhill – Thornhill Associates (Hermosa Beach, CA)

Director:  Ilka Kuhagen – IKM (Munich, Germany)

Director:  Susan Abbott – Abbott Research & Consulting (Toronto, Canada)

Director:  Susan Saurage-Altenloh – Saurage Research (Houston, TX)

Director: Foster Winter – Sigma: Research Management Group (Cincinnati, OH)

Director: Manuela Fletcher – Andrew Fletcher Consulting Ltd. (Wellington, New Zealand)

About QRCA
QRCA (www.qrca.org) is a vibrant global network of qualitative researchers immersed in the most exciting work being done in the field. Our nearly 1,000 global members apply their passion, creativity and experience to help clients tap into the power of qualitative marketing research and successfully apply that research to product development and marketing.
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