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QRCA.com Launches Free Project/Job Posting Area 
The Qualitative Research Consultants Association (QRCA) has launched a free, premier service to help buyers of qualitative research find a researcher for their projects. The new feature is accessed on the QRCA web site, www.qrca.org, by clicking on the “Projects/Jobs” tab on the left of the homepage. In addition to the project postings, organizations looking to hire an on-staff researcher can post positions, also within the Projects/Jobs link. 
Organizations can post projects – such as RFPs, limited engagements, contract positions and full time positions – all free of charge. Once projects and jobs are posted, QRCA members can browse the postings and respond as appropriate. 

“These two services provide free access to a comprehensive pool of qualitative researchers, with a variety of specialties, from around the world,” says QRCA President Dr. Sharon Livingston. “With nearly 1000 members, QRCA can help organizations find the best researcher for their project.”

QRCA accepts postings on behalf of companies (corporate, non-profit, etc.), retained-based executive search firms and QRCA members, and jobs are posted exclusively for review by QRCA members. Those who post projects and jobs are able to reach highly qualified candidates suited to their specific requirements, streamlining the search process.
About QRCA 
The Qualitative Research Consultants Association (www.qrca.org) is a not-for-profit organization that promotes excellence in all aspects of qualitative research. The QRCA offers access to nearly 1,000 qualitative research consultants throughout the world, including focus group moderators, facilitators, interviewers, and planners in many types of qualitative research. The organization’s expertise includes focus groups, individual depth interviews (IDIs), ethnography, observational research, usability research, idea generation, and other qualitative approaches using in-person and online methodologies.
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