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Qualitative Research Consultants Association (QRCA) 
Forms Latino Special Interest Group

The Qualitative Research Consultants Association has responded to the growing global influence and buying power of Latinos by forming the Latino Special Interest Group (SIG), which is dedicated to serving QRCA members who work with Latino and Spanish-speaking markets. The Latino SIG is open to QRCA members interested in learning about and enhancing the quality of qualitative research done with Hispanic populations globally. 

The Latino SIG provides a supportive venue for inquiries and problem-solving related to Hispanic qualitative research. The organization’s goals are to focus on the realities of Hispanic qualitative research, provide information on related services like interpreters and transcribers, and be a resource for insights related to the Hispanic market.  
“As more industries target Latino markets, companies are including Latinos in their research efforts, and we will be a resource for that effort,” says Latino SIG Chair Ricardo Lopez. “Understanding Latino buyers requires different qualitative processes than that of other groups, so being a resource for knowledge is very important.”
Lopez says the Latino SIG will focus initially on several key objectives, including:

● Develop guidelines on how to conduct research in Latin America, which poses different challenges and opportunities when compared to research conducted in the U.S. and Canada. Issues like assessing socio-economic status and being open to different types of interview locations are two examples of how non-local researchers must adapt when working in the region. 

● Promote qualitative research among Latino college students by developing a strategy to bring more college students into qualitative research.  

● Develop a best-practices guideline that serves as a model for conducting research with Hispanic populations in the U.S. 
Hispanic buying power in the United States is expected to exceed $800 billion in 2007, according to the Selig Center for Economic Growth at the University of Georgia’s Terry College of Business. 2007 will mark the first year that Hispanics control more disposable personal income than any other U.S. minority group. 
QRCA President Joel Reish says the organization plans to develop other special interest groups in the future. "The QRCA membership spans across a wide variety of specialties and interests within our profession. Special Interest Groups are a significant way in which QRCA will share this expertise with the research industry.”
About QRCA
The Qualitative Research Consultants Association (www.qrca.com) is a not-for profit organization that promotes excellence in all aspects of qualitative research. The QRCA offers access to nearly 1,000 qualitative research consultants throughout the world, including focus group moderators, facilitators, interviewers, and planners in many types of qualitative research. The organization’s expertise includes focus groups, individual depth interviews (IDIs), ethnography, observational research, usability research, idea generation, and other qualitative approaches using in-person and online methodologies.
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